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Connect with us on 
LinkedIn

Find out more about GSO 
at gsonet.org

Dr. Birte Seffert –
Career Advice, Coaching, Workshops 

& Klaus Tschira Boost Fund
seffert@gsonet.org



How to 
(Elevator) Pitch 
Your Research
Explain your work clearly, 
in under a minute
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1.
Audience

2. 
Context

3. 
Purpose
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Who Is Your Audience? 

PEERS & COLLEAGUES
SAME FIELD

Align with their interest, 
provide relevant information

with scientific jargon

PEERS & COLLEAGUES
SAME SUB-FIELD

Specifics of your research, 
use scientific jargon wherever

required

KNOWLEDGABLE
NON-EXPERT

Topic is of broad interest, 
provide relevant information

with little jargon

GENERAL AUDIENCE
Topic is of broad interest, 

no scientific jargon
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What Context Are You In? 

CASUAL

SEMI FORMAL

FORMAL

COMPETITIVE

Family gatherings, conversations with friends
or neighbours, parties…

Talking with peers at scientific meetings, 
talking to strangers at networking events

PhD defense, job interview, media interview, 
science communication…

Contest, business & sales, grant application…
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What´s Your Purpose? 

OPEN CONVERSATION
Engage the listener

PRESENT RESEARCH 
TO COMMUNITY

Describe and present your
research to peers, followers, or

subscribers

MEET POTENTIAL 
COLLABORATORS

Express points of synergy and 
mutual benefits

TALK TO FUNDING 
AGENCIES, INVESTORS, 

EMPLOYERS
Show that your research aligns
with their goals and missions

Make it
about
them!

Let them
remember

you
positively!



GSO* - Guidance, Skills & Opportunities for Researchers e.V. | 2026 |  GSO holds all copyrights | All rights reserved

Structure for a Scientific Elevator Pitch
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Tools & Resources

https://scienceandpublic.com/

https://readable.com/
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The AIDA Principle of the Elevator Pitch

Drawing

ATTENTION
Prompting

ACTION

Evoking

DESIRE
(to act)

Generating

INTEREST
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Drawing

ATTENTION
Prompting

ACTION

Evoking

DESIRE
(to act)

Generating

INTEREST

What is the 
problem you are 

investigating?

Start with a hook,
observation, 

claim, question, 
quote, or recent
news headline, …

What are the 
limitations of today? 

How does your 
(potential) solution 

address the gap?

Present your USP, 
key facts & data 

using vivid imagery 
and comparisons

Why does it matter 
(to your audience)?

Show benefits, added 
value, potentials, 

gains, …

What do you need? 
What do you offer?

Convincing call to 
action, next step, 

follow-up, request, 
question, …
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» Tell me about 
yourself «

» …and what are
you doing? «
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5 Ways to Introduce Yourself

Benefit » I help [who] achieve [what]. « 

Breakthrough » I help [who] achieve [what] without [common frustration]. «  

Passion » I’m passionate about [what] to achieve [what your audience values]. «  

Strength » I’m known for [strength] to achieve [outcome]. « 

Mission » I’m on a mission to [what you’re working towards], to achieve 
[what your audience values]. « 

Source: TED Talk by Rebecca Okamoto, April 2025

https://www.ted.com/talks/rebecca_okamoto_how_to_introduce_yourself_and_get_hired
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5 Ways to Introduce Yourself

Benefit » I help [who] achieve [what]. « 

Breakthrough » I help [who] achieve [what] without [common frustration]. «  

Passion » I’m passionate about [what] to achieve [what your audience values]. «  

Strength » I’m known for [strength] to achieve [outcome]. « 

Mission » I’m on a mission to [what you’re working towards], to achieve 
[what your audience values]. « 

Source: TED Talk by Rebecca Okamoto, April 2025

https://www.ted.com/talks/rebecca_okamoto_how_to_introduce_yourself_and_get_hired
https://chatgpt.com/g/g-696dd0ddba008191a2dbc22293ce5ef1-impactful-introductions
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Join us for the next Bits & Bites Workshops

If you attend 5 or more sessions, you receive a certificate of participation
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